








Scheduls D {Form 980) 2010

NEVADA RURAL COUNTIES RSVP PROGRAM, INC.

943164032 paged

Investments - Other Securities. Ses Form 990, Part X, line 12.

(a) Description of security or category

(including name of security)

{b) Book value

{c) Method of valuation:
Cost or end-of-year markef value

(1) Financlal desivatives
@) Closely-held equity interests
{3} Other

(A)

B

()

B

{E)

{F)

(G)

{H)

0]

by must equat Form 950, Part X, cot {B) line 12.} B~

I| Investments - Program Related. Ses Form 990, Part X, line 13.

(a) Description of investment type

{b) Book value

{c} Method of valuation:
Cost or end-of-year market value

(i

L]

&

)

(8

{6)

(7}

&)

L)
{10)

Total. (Col (b} must equal Form 990, Part X, cot {B) ling 13.) P

Other Assets. See Form 990, Part X, fine 15.

{a) Descripiion

(b} Book valus

(1)

@

3)

_ @

5]

16)]

_

(8)

_ 9

{10}

Total {Column (b) must equal Form 990, Part X, col (B) line 15} oo ovvennen....

Other Liabilities. Ses Form 900, Part X, line 25.

1.

(a) Description of liability

(b) Amount

___ {1} __Federal income taxes

2)

B8)

4

_ &

{8)

_

8

)]

_{10)

_ (11}

ofal. (Column [b) must equal Form 990, Part X, col (B} line 25.)
; Feotnate. In Part XiV, provids the fext of the foctnofe T¢ the organizallon's financla

T
P A

statements thal reporis the oiganlzation’s fiability for uncertaln tax positions under
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i2-20-10

C74
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Scheduls D {Form 980) 2010 NEVADA RURAL COUNTIES RSVP PROGRAM, INC. 94-3164032 paged
Reconciliation of Change in Net Assets from Form 920 to Audited Financial Siatements

1 Total revenue (Form 890, Part VIH, column (A}, Iine 12) . . 1 1,559,342.

2  Total expenses (Form 990, Part IX; column (AL NS 28} oot et ree e saesrtnrenes 2 1,558,7 87.

3 Excess or (deficit) for the year. Subtract line 2 from line 1 3 555.

4 Netunrealized gains (losses) on inVestments . ... reres s |

5 Donated services and use of facllitles ... oovie ettt eeeeerns | D)

B INVESIMENT BXPRMSES ... iecriiisseiess e eeestraesae st et s eenssstessnsrem s sseessrnsrensnceserse |8

7 Prior period adiUSIMENIS ...t eeeeesit s ettt vensenia et ene s | T

8 Other (Desctibe In Part XIV.) . 8

9 Total adjustrients (net), Add NS 4 HIFOUGN 8 ..o 9 0.
10 Excess or (defi thfor the year per audited finaneial statemants Combine lines3andg .. 10 555.

1,582,762.

1 Total revenue, gains, and other support per audited financial statements et
2  Amounts included on line 1 but not on Form 990, Part VI, line 12: :

a Net unrealized gains on investments 2a

b Donated services and use of facilllies ... .o 2b

¢ Recoveries of pricr Year grants .......ococooovvreiiceeeeeeccisr et e | 2€

d Other (Describe in Part XIV) 2d 23,440

e 23,440,

Addlines 2AARIOUGN 2A | et etv e et et ers ettt oe e ste e e st bbbt eaenenenebasarean
3 Subtract line 2e fromline 1 ... ... 1,559,342,
4  Amounts included on Form 880, Part Vifl ||ne 12 but not on ilne 1

a Investment expenses not included on Form 990, Part Vill, line b ... 4a

b Other{Describe inPart XIVY) oo 4D

¢ Addiinesd4aand db . ...ttt st 4c 0.
evenue, Add lines 3 and 4c. (This must equal Form 890, Partl, line 12.) ... 5 1,559,342,

I Reconciliation of Expenses per Audited Financial Statements With Expenses per Return
1 1,582,227.

1 Total expenses and losses per audited financial statements ., e e e e eat— et e oeeraren e e e ettt eeranrn e s
2  Amounts included on fine 1 but net on Form 980, Part [X, line 25:

a Donated services and use of facilities _.............c.ccocvivieeivrreee i, |28

b Prior year adjustments . ...t 2D

¢ Otherlosses ... OO SO OU OO PP UROTROR I -

d OQther (Describe In Part XIV) e et oo rerererteent e et et e e bea st aeanaeennaeseeasearbrenseneeeasneens |20

@ AQDIIES 28 thIOUGN 28 ...__.__.\o_oooo oo oeoeseesooeeoeoeems oottt semeseeeemeeeeest oo 23,440.
3 Subtractline2e fromlinet ... 1,558,787.
4  Amounts included on Form 990, Part }X Iine 25 but not on I ine 1

a Investment expenses not included on Form 820, Part VI, line 7b ... | 4a&

b Other (Describe inPart XIVL) et eame st e eaanns 4b

© AAINES 4R AN 4D | i e sttt a et e erenan s saesa s seaen s e nraes 2 anaenen 0.
5 Total expenses. Add lines 3 and 4¢. (This must equal Form 990, Partl line 78 ....coovvvivrnnviicnoiienicniiienens 1,558,787,

{ Supplemental Information
Complete this part to provide the descriptions required for Part Il, lines 3, 5, and 9; Part Il], lines 1a and 4; Part IV, lines 1b and 2b; Part V, line 4; Part
X, Bne 2; Part X, line 8; Part Xil, lines 2d and 4b; and Part Xlli, iines 2d and 4b. Also complete this part to provide any additionaf inforration.

PART XII, LINE 2D - OTHER ADJUSTMENTS:

DIRECT FUNDRAISING EXPENSES NETTED AGAINST REVENUE 23,440.
PART XIII, LINE 2D - OTHER ADJUSTMENTS:
DIRECT FUNDRAISING EXPENSES NETTED AGAINST REVENUE 23,440,

Schedule D {Form 990} 2010

032054
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21

T AR A A AAAATA AAAT AN ANtA NAAATNA ATIIFAN™A DITDAT AATINTMTRC ROVD 209740 1



SCHEDULE G Supplemental Information Regarding OM Mo 1645-0017
(Form 990 or 990-EZ) Fundraising or Gaming Activities 2010
Complete if the organization answered "Yes® to Form 990, Part IV, lines 17,18, or 19,
ngaﬁr::\::mesmfsw or if the organization entered more than $15,000 on Form 990-EZ, line 6a.
memal Ravenue Senvice P Attach to Form 990 or Form 990-EZ. P> See separate instructions. o
Narne of the organization Employer identification number
NEVADA RURAIL COUNTIES RSVP PROGRAM, INC,. 24-3164032

Fundraising Activities. Complete if the organization answerad "Yes" to Form 980, Part IV, line 17. Form 990-EZ filers are not
required to complete this part.

1 Indicate whether the organization raised funds through any of the following activities. Check all that apply.

a [ mai solicitations e [ solicitation of non-government grants
b [ ] Internet and email solicitations f [:] Solicitatlon of government grants
¢ [__iPhone solicitations ¢] ] Special fundraising events

da ] In-person solicitations
2 a Did the crganization have a written or oral agreement with any individual (including officers, directors, trustees or
key employees listed In Form 980, Part V1)) or entity In connectlon with professlonal fundralsing services? I:] Yes E:l No
b If "Yes," list the ten highest paid individuals or entities (fundraisers) pursuant to agreements under which the fundraiser is fo be
compensated at least $5,000 by the organization.

vj Amount pald ;
{i) Name and address of Individual N ﬁ(:in!' i (iv} Gross recelpts tc(a %or retainepc)f by) {vi) Amount pald
or entity (fundralser) (i) Activity bt from activity fundraiser to {or retained by}
cardrbutiens? fisted in col. {i} organization
Yes | No
TOMAD ot se e s s s s srenastemsman st en e casserecensesae PP
3 List all states in which the organization is registerad or licensed to solicit contributions or has been notifled it is exempt from registration
or licensing.
LHA Paperwork Reductlion Act Notice, see the Instructions for Form 990 or 990-EZ. Schedule G {Form 990 or 890-E2) 2010
032081 01-13-11
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Schedule G {Form 990 or 09¢0-EZ} 2010 NEVADA RURAL COUNTIES RSVP PROGRAM, INC94-3164032 pags2
Fundraising Events. Complete if the organization answered *Yes” to Form 890, Part IV, line 18, or reported mors than $15,000
of fundralsing event contributions and gross Income on Form 890-EZ, lines 1 and 8b. List events with gross receipts greater than $5,000.

FOU;EPE;I%; #1; {b} Event #2 {¢) Other events () Total events
{add col. (a) through
JULY FESTIVASPRING FAIR 2
col. {e))
2 (event type) (event type) {total number)
[
3]
Lf:% k| Grossrecajpts 37,900. 2}.,917. 21, 303. Bll 120 .
2 Less: Charitable contributions ... ..
3 Grossincome {ing 1minusline2) ... 37,900, 21,917. 21,303. 81,120.
4 Cashprizes | ...
@|5 Noncash prizes ..........ccccoovnvvmererennn,
L%- 6 Rentffacilitycosts ... ...
]
,§ 7 Food and beverages
8 Entertainment _ ...
9 Other direct eXpensss ...................c...... 19,519. 2,117. 1,804. 23,440.
10 Direct expense summary. Add iines 4 through 9 in column (d) { 23,440 i
Net Income summary. Combine line 3, column (c), and line 10 57,680.
Gaming. Complste if the crganization answered “Yes' to Form 890, Part IV, line 19, or reported mors than
$15,000 on Form 980-EZ, line 6a.
. {b} Pull tabsfinstant . {d) Total gaming (add
D
2 (a} Bingo bingofprogressive bingo {c} Gther gaming col. (a} through col. {c))
g
i
1 GroSSIBVENUS ..veeee et ceviiissnans
g|2 Cashprizes ...
7]
§
u% 3 Noncashptizes ... ...
B
§ 4 Rentffacility costs ...
5 CQtherdirectexpenses ..............coooveeeeei...
[ Yes % |[_] Yes % | Yes %
6 Voluntesrlabor ... . D No D No L__| No
7 Direct expense surnmary. Add fines 2 through 5 In OlumR (6] ..ot >
8 Net gaming income summary. Combine line 1, column d, and N8 7 .oooeovviniiie it »
9 Enter the state(s) in which the organization operates gaming activities;
[:I Yes D No

a Is the organization licensed to operate gaming activities in each of these states? .o eeereae
b If "No,” explain:

10a Were any of the organization’s gaming licenses revoked, suspended or terminated during the taxyear? ...,
b If "Yes," explain:

032082 01-13-11 Schedule G (Form 880 or 990-EZ} 2010
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Schedule G [Form 990 or 920-Ez3 2010 NEVADA RURAL COUNTIES RSVP PROGRAM, INC94-3164032 page3

11 Does the organization operate gaming activitles Wikl NOMMEMBEIST o oo e oot eee e, L Yes [ Ino
12 Is the organization a grantor, beneflciary or trustes of a trust or a member of a partnership or other entity formed
to administer charitable gaming? ..______........ ettt reeee s sereessesreemerereeseereeessesoereereenererennen |1 Yes [_1No
13 Indicate the percentage of gaming acnwty operated in:
a The organization’s facility ...t et een e eneneenens | 138 %
b An outside facility ... 13b %
14 Enter the name and address of the person who preparas the organlzatlon s gaming/spacial events books and records:
Name P
Address P
15a Does the organization have a contract with a third party from whom the organization raceives gaming revenue? ..__.............. [ 1 Yes D No
b If "Yes," enter the amount of gaming revenue received by the organization B § and the amount

of gaming revenue retained by the third party ¥ $
c If "Yes,” enter name and address of the third party:

Narms B

Address P

16 Gaming manager information:

Name P

Gaming manager compensation P §

Description of services providsd P

] Director/officer E:J Employee ] Independent contractor

17 Mandatory distributions:
a s the organization required under state law to make charitable distributions from the gaming proceeds to
retain the state gaming license? ... i T Yes [ INo
b Enter the amount of distributions requfred under state law to be dfslributed to other exemp! orgamzat;ons or spent In the
organization's own exempt aclivities during the tax vear ¥ §
Supplemental Information, Complete thls part to provide the explanations required by Part |, line 2b, columns {jii) and (v), and Part 11},
lines 9, 9b, 10b, 15b, 15¢, 16, and 17b, as applicable. Also complete this part to provide any additlonal information {see instructions).

032083 01-13-1% Schedule G {Form 990 or 990-EZ} 2010
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. OMB N, 1545-0047
SCHEDULEO Supplemental Information to Form 990 or 990-EZ 2 - 1 ﬂ
{Form 980 or 990-EZ) Complete to provide information for responses te specific questions on 0
Department of tha Trea Form 990 or 9890-EZ or o provide any additional information, 3 Evasith
Intornat Fvenso senien B> Attach to Form 990 or 990-EZ. tig

Employer identification number

NEVADA RURAL: COUNTIES RSVP PROGRAM, INC. 94-3164032

Nama of the organization

FORM 990, PART I, LINE 1, DESCRIPTION OF ORGANIZATION MISSION:

THROUGHOUT NEVADA AND ASSISTS PERSONS IN NEED OF HOME SERVICE SERVICES

TO REMAIN AT HOME RATHER THAN IN A CARE FACILITY.

FORM 990, PART III, LINE 1, DESCRIPTION OF ORGANIZATION MISSION:

PROGRAMS FOR LOW-INCOME AND HOMEBOUND SENIORS TO ASSIST THEM IN STAYING

INDEPENDENT AND IN THEIR OWN HOMES AS ILONG AS POSSIBLE.

FORM 990, PART VI, SECTION B, LINE 1l: THE FORM 990 IS E-MAILED TO ALL

MEMBERS OF THE GOVERNING BODY. MEMBERS THEN REVIEW THE FORM FOR ACCURACY

AND COMPLETNESS.

FORM 990, PART VI, SECTION B, LINE 12C: EMPLOYEES AND MEMBERS OF THE

GOVERNING BOARD ARE REQUIRED TO REVIEW THE CONFLICT OF INTEREST POLICY AND

SIGN A STATEMENT DISCLOSING ANY CONFLICTS OF INTEREST ANNUALLY. KNOWN

CONFLICTS OF INTEREST ARE REVIEWED BY THE GOVERNING BOARD ANNUALLY AND

CORRECTIVE ACTIONS ARE TAKEN.

FORM 980, PART VI, SECTION B, LINE 15: COMPENSATION FOR THE EXECUTIVE

DIRECTOR IS REVIEWED ANNUALLY BY THE GOVERNING BOARD. COMPENSATION IS

COMPARED TO INDUSTRY STANDARDS DETERMINED BY THE AMERICAN SOCIETY OF

ASSOCION EXECUTIVES SURVEY AND BASED ON PERFORMANCE. COMPENSATION OF KEY

EMPLOYEES IS BASED ON A ANNUAL PERFORMANCE REVIEW, RECOMMENDATIONS OF THE

EXECUTIVE DIRECTOR, AND APPROVED BY THE GOVERNING BOARD. KEY EMPLOYEE

COMPENSATION RATES ARE ALSC COMPARED TO THE AMERICAN SOCIETY OF ASSOCIATION

EXECUTIVES EVERY FEW YEARS.
LHA For Paperwork Reduction Act Notice, see the Instructions for Form 980 or 990-EZ,

032241
01-24-11
25
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Schedule O {Form 990 or 950-EZ} (2010} Page 2
Name of the organization Employer identification number

NEVADA RURAL COUNTIES RSVP PROGRAM, INC. 94-3164032

FORM 990, PART VI, SECTION C, LINE 19: GOVERNING DOCUMENTS, CONFLICT OF

INTEREST POLICY, AND FINANCIAL STATEMENT COPIES ARE MAINTAINED AT THE

ORGANTIZATION’S PHYSICAL ILOCATION AND ARE MADE AVAILABLE TO THE PUBLIC UPON

REQUEST.

THERE HAS BEEN NO CHANGE IN THE OVERSIGHT OF THE AUDIT AND SELECTION OF

THE TINDEPENDENT AUDITORS FROM PRIOR YEAR.

G212, Schedule O {Form 990 or 890-EZ) {2010)
26
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RECEIVED
FEB 15 2012

Carson City

Office of Business Development
108 East Proctor Strest
Carson City, NV 89701

Special Event Funding Request Form

OFFICE OF
BUSINESS DEVELOPMENT

3rd & Curry Street Farmers Market / Linda Marrone

3rd & Curry Strest Farmers Market

ORGANIZATION NAME / APPLICANT
1012 S. Minnesota Street Carson City, Nevada 89703

NAME OF EVENT

$ 15,000

MAILING ADDRESS, CITY, STATE, ZIP CCDE

775 8826741 carsonfarmersmarket.com

TOTAL FUNDING REQUEST

PHONE # WEBSITE URL

Event Dates: June 9th - September 22nd 2012

Linda Marrone

Project Area (check one);

CONTACT / EVENT DIRECTOR NAME
1012 8. Minnesota Street Carson City, Nevada 89703

Redevelopment Area #1
Redevelopment Area #2 [

MAILING ADDRESS, CITY, STATE, ZIP CODE

775 720-7789 (cell) marrone1012@yahoo.com

PHONE # EMAIL

Event Description and Objectives

Include history of the event and importance to the community {use additional pages as needed):

The 3rd & Curry Street Saturday morning market has been operating since 2008, Qur objective is to operate a
community supported farmers market that will provide local access to farm fresh produce, support local
businesses and community organizations. The 3rd & Curry Street downtown market and the Pop-Up Park with
youth activities have a positive effect on the community both economically and socially.

The market does this by:

*Creating a social hub of activity and kbringing life to the area in and around the market.
*Bringing farm fresh produce at an affordable price to the community and a place for Senior customers to

redeem their senior coupons.

*Provide positive economic impact for local businesses.
*Promote a healthier community by increasing awareness of where food comes from. "Know Your Farmer

Know Your Food"

*Building a better community through promotion of spectal events for the public, activities for kids and

consumer aducation.

Estimated number of local participants: 22,500  Estimated number of out-of-town participants: 1,500

Number of years event has taken place in Carson City: 4

2012




Event Costs (Attach additional sheets, if necassary)

Redevslopment
Activity (e.g. Advertising, Equipment Rental, etc.) Funds Other Funds Total

See attached $ $ $
$ $ $
8 $ 3
$ $ $
$ $ 8
$ $ $
$ $ $
Totals: | $ $ $
Redevelopment Funds as a % of total Event costs: ___%
Projected Revenues: | § 15,000.00
Projected Net Profit/Loss: | & 15.000.00
Annual Budget of Organization: Redevelopment funding your organization
Last Year Present Year Next Year received for this event in prior years, if any:
Income: $ 2270000 $ 15.000.00 ¢ 15.000.C0 | 2011:$ 22.700.00

Expenses:  $ 22700.00 § 15.000.00 § 15.000.00 | 2010:$ 20.000.00
Reserves:  $_8360.00 ¢ 8360.00 §_8360.00 |2009:$ 20.000.00
2008:$_ NIA

Number of years your organization has existed: 4

Have other organizations besides yours committed funding for this event? [[J Yes No
If yes, what organization(s) and how much funding?

Describe any efforts to obtain funding from other sources:
None

Describe why Redevelopment funds are required for the special event:

The market cannot sustain itself at it's present level without supportive funding. The event will always need
support from the city in helping with communications, public relations and advertising - especially regarding
essential online practices.

Describe how the special event mests the objective of the Redevelopment Plan to strengthen the local economy
by attracting and expanding private investments in the Area, create new employment opportunities, increase the
city’s tax base, and expand public revenue (for Downtown Redevelopment Area 1); or to promote Scuth Carson
Street as an auto purchase destination for the region (for Redevelopment Area #2):

it is held in the heart of downtown and brings people to our downtown core for 15-16 weeks, promoting local
businesses, lacal farms. musicians and non-profit organizations, plus there is a higher bump in spending in other
downtown shops on market days.

List other organizations and businesses partnering or participating in the event:
See attached.

Describe the facilities and/or area in which the event will occur. Include any proposed street closures:
fn the downtown city owned parking lot on 3rd and Curry Strests

Redevelopment Special Event Application 2012 Page 2




Have you obtained all necessary approvals and/or permits for the event? Yes No
If net, what approvals are still pending?

How do plan to market and advertise the event?
Newspaper, magazine, website, social media (FB), billboard, word of mouth, signage

Explain how the special event may be able to be expanded in the fulure:
We have been expanding every year since the market opened.

Explain how the special event will be able to transition away from City funding support in the future:
I don't know that it can,

List current banking Wells Fargo

relationships and major

credit references:

Acknowledgement of Application Provisions: (please check each that you acknowledge)

| affirm that this project conforms to all applicable codes, ordinances and regulations, as well as the common

rinciples for Downtown Carson City.

All applicable permits will be obtained for this project and alf accompanying inspections will be successfully

completed 1o receive reimbursement.
| affirm that | am in good standing with the Consolidated Municipality of Carson City with respect to taxes,
fees, loans or other financial obligations to the City.
if this event is selected for an incentive from the Consolidated Municipality of Carson City, | acknowledge that
photographs of my event may be used in promotional materials for Downtown Carsan City.

AP?@S?Qa?S&“ m O\‘,\(‘W(“‘O\’KQ_ Date:Z—J , kal \‘Z_p

*Note: ALL project related invoices must be submitted for review at conciusion of the project prior to
reimbursement. In addition, approved copies of required City building, sign and other permits must be submitted
as a condition of reimbursement and in order for any and all liens to be released.

Application submittal checklist:
Complete, signed Special Event Funding Request Form

Organization chart/structure of the organization conducting the special event, including
delineation of lines of responsibility

B/ Resumes of the key individuals in the organization conducting the special event

Current financial statements including a balance sheet and profit and foss statement with
explanations regarding the valuation of assets and recognitions of revenues and expenses.
Corresponding tax returns should also be inciuded.

Redevelopment Speciat Event Application 2012 Page 3




Resume;

Market Manager of 3" & Curry St. FM for past 4 years

Current Director of Nevada Certified Farmers Market Assoc.

10 years as columnist for Nevada Appeal Food Section

Worked for the Legislature 2011 Session

Past owner of Marrone’s Restaurant and Somethin’s Cooking Catering

Responsibilities:

Equipment and General Operations

*Provide on-site management of the operations of the 3 & Curry St. FM.
*Ensure that the market operations are in compliance with state law, health
regulation and market rules,

*Set up, break down, and take care of market equipment.

*Ensure that vendors are in correct stalls, market tents and non-profit booths
are properly located and on site and day-of signage is installed.

*Keep an eye out for potential safely hazards to customers or vendors.
*Ensure that the market area is clean throughout the venue areas and left
clean at the end of the day including disposal of trash.

*Make sure operations occur in a timely matter.

*Book local musicians for market music.

* Assist in the coordination of markets special events,

Vendors:

*Travel to area Farmers markets and to farms of farmers who sell at the
market.

*Assist in scheduling of vendors and serve as enforcer of rules and
regulations.

*Assist in solving problems and resolving conflicts as they come up.
*Provide traffic control.

*Collect and process vendor paperwork and certification.

Customer & Community Relations:

*Provide the highest level of customer service to vendors and shoppers.
*Staff the market information booth. Ensure that literature is attractively
displayed during market day.

*Put out recipes each week that correspond to what’s in season at the
market.

*Put on canning classes and cooking demos.



Tocal Musicians in the Market:

Ricky D

Hickry’Switch

Chris Bayer

Mike & Linda Badinger
Nathan Alanz

Shepherd Darquea

Local Carson CityVendors and Businesses Participating with the FM:

*Comma Coffee

*Butler Meats

*CoCo Dolce

*Hungry Mother Organics
*Kemp FunJumpers
*Nevada Johns

*L.BJ Pottery

*Full Circle Massage
*Greenhouse Garden Center
*Molly’s Gourmet Catering
*Sawdust Shop

*Shirini Shop Bakery
*Nevada Appeal

Local Non-Profits:

*Rural Center for Independent Living- Do Drop In (every week)
*Muscle Powered Bike Valet (every week)
*Greenhouse Project

*Brewery Arts

*Carson City Library

*Carson City Jazz Festival

*Soroptimists

*Relay for Life

*Kiwanis selling Nevada Day Pins

*Local Girl Scout Troop

*NevadaGrown



Event Costs:

Jump House $1,875.00
Pop-Up Park supplies & Services 450.00
Restrooms 951.00
Bands 2,000.00
Re-placement tents, tables & chairs, scale 770.00
Signage 205.00
Advertising 150.00
Flowers 250.00

Supplies for FM (cups, wipes, gravity flow water  246.00
kleenex, trashbags, soap, paper towels, tablecloths)

Canning Classes & supplies 220.00
Office Supplies 245.00
Subscriptions & Promotions 150.00
Closing Lunch 250.00
Cookbooks 200.00
Continuing Education Classes 285.00
Lodging 680.00

Insurance & Business License 313.00
QOutside Labor 2,400.00
Misc. 260.00
Total $11,900.00
Management Services $10,800.00

Less Taxes about 45%



It S farmers market season' !

Here'’s how t0 pi

Ck IOCaHy g](jwn food
o atits freshest

Ey Linda Marmnﬁ C

e

i
¥

arsnn City, Npuada i

CUUNTRYWOMANMAGAZ!NE.COM

3 pages layout in Nationa| Magazine



CriilLO WITH STRAVWSERRIES: JEFF GREENEERG / ALANMY: ALL OTHER PHOTOS. DARLENE CORBEY

If you've never visited a farmers market, summer and
early autumn are the perfect time.

Coming from a line of farmers and ranchers, I've
acquired a taste for produce so fresh you can practically
smell the rich earth it came from. [ find it hard to warm
up to a tomato unless it’s locally grown or picked from
my own garden. Luckily, 'm in my element as director
of the Nevada Certified Farmers Market Association and
manager of the one here in my hometown of Carson City
(carsonfarmersmarket.com).

Mid-June into September, my husband and I are up with
the birds on market days, long before the 9 a.m. opening,
Ralph and I help set up vendors’ stands, cooking classes
and our information booth where I offer tips (right) on
how to navigate a market and relish the unique experience.
People enjoy shopping in the open air, and it’s a real social
event. Not only can you mingle amid mushrooms and
melons, you can shake the hands that grew them!

It’s part of my job to explore markets across the state—
and of course, [ always bring along my huge canvas tote
bag. Strolling aisles piled high with herbs, fruits and
veggics is like a treasure hunt. What's in season is always
changing, so it makes for many interesting and yummy
meals on our table.

Expect an Experience
You'll be buying produce that's
been off the vine just a few
hours, But be aware that you
won't find everything on your
list at bargain prices.

Go Early...

Arrive at the opening to ensure
the best selection. Banus: The
sights, stnells and sounds of the
market waking up are beautiful.

...0r Go Late

CGreat deals are often available
around closing. Many vendors
will lower their price rather than
haul thewr wares home. However,
some may be sold out.

Titrin tte page for g {ips

Bounty Hunter

AUGUST | SEPTEMBER 2011
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f'resh connection to fruit, flowers,
vegaies, honey and more have shop-
pers of all ages abuzz on markel day.

40 COUNTRY WOMAN

|
Take Your Time
Enjoy browsing, Make a loop
arpund the market, note stands

of interest and retum to make
your purchases,

Carry Cash

Bring cash, including small bills
and change, Credit cards and
checks aren't always accepted

Bring Bags

Tick a few reusable shopping
bags (with handles) into a
pocket; merchants sometimes
run out. And you'll be helping
the environment.

Talk to Farmers

Most vendors are happy to
discuss their products and how
they raised them, so you can ask
them about

* growing practices, inchuding
soil care and chemical use,

» when an item was picked,

how to tell if it's ripe and how to
properly store it,

» ways to use the food in
cooking. Some farmers may have
recipes to share,

+ estimated time of arival af a
regional favorite, such as sweet
cherries, and how its quality
looks this year

Pack a Cooler

Going to be at the market
awhile? Keep a cooler in the car
s0 you can keep produce fresh,

Dress for Comfort

Wear walking shoes and dress
in layers to accommoadate

cool mornings and rising
temperatures. Sunscreen, a hal
and an umbrella can help keep
you comfortable. .

Include the Kids

Show them whal potatoes

and tomatoes look like before
becoming french fries and
ketchup. It's never too early to
reinforce the importance of
healthy foad. Bring a stroller and
drinks, and check for a play area:
Some markets have them

Try Something New

Many vendors effer samples, and
it's fun to experiment with a fruit
or vegetable you've never tasted.

Connect

Introduce yoursell and get

to know your vendors, Some
offer Community Supported
Agriculture (CSA) options and
can tell you how to gel their
product when the market is
closed. They might even invite
you to the farm!

Mark Your Calendar

Post a Farmers market seliedule
on youd fridge and carry a copy
with you, so you can plan a
quick stop on market day no
matter where you are.

Find Local Flavor

The U.5. Department of
Agriculture maintaing an online
directory of farmers markets
across the country. Visit apps.
ams.usda.gov/farmersmarkets,

Now that you have your

healthy haul, how do you use
it? Start with the good-for-you
recipes beginning on page 42.

COUNTRYWOMANMAGAZINE COM

mATOL SHELDDN

COBBEY FAC NG PN3E: GRACE

z

TARLEN

AL OTHERS

=% PHOTOS: CATHLEEN ALLISO™N,

CuSQAE

S8 AaND BOTTON

HIS PAGE T



Print Page 1 of 1

Subject: Your Customers’ Testimonials from America's Favorite Farmers Market Contest!
From: Gretchen Hoffman (GHoffman@FARMLAND.ORG)
To: marrone1012@yahoo.com,;

Date: Friday, January 7, 2011 12:48 PM

Dear Linda,

This past summer, your market's participation in the 2010 America's Favorite Farmers Marksts contest helped us
get over sixty-thousand people, all over the country buzzing about local food and local farms! More pecple than
ever voted and shared their thoughts on their favorite farmers market, praising the friendly farmers working at their
markets to the produce that reaches their kitchen tables and nourishes their families.

We want to offer you a glimpse into the reasons your market shoppers keep coming hack! We hope that these
voter comments will make you realize how much the work you do means to people in your community and you
can also use the comments to keep improving your market for years to come. The attached Microsoft Excel file
includes the heartfelt comments and testimonials that contest voters made about your market.

Thank you for providing your community with a place to buy fresh, healthy food and support local farmers and
their farmland ... and for helping to spread American Farmiand Trust 's message: "No Farms No Food!"

Sincerely,

Gretchen Hoffman

Manager of Engagement and Communications
American Farmland Trust

1200 18Y Strest, NW #800

Washington, DC 20036
(202) 378-1251

}ih”.{.'-’“ ]’Q.T'Ir" |.--(|r|_.l.

www . farmland.org

Soving the Lo thot Sustains s

http://us.mg4.mail.yahoo.com/neo/launch 2/15/2012 .
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Constantly great produce, flowers and yummy goodies. The people are amazing and it just feels like home. \
The 3rd and Curry St. Farmers Market in Carson City is in the heart of the capital city's downtown, under the large shade tree
The 3rd and Curry Market is great produce and food, a wonderful atmosphere and a gathering of friends, old and new! _j
Linda ...the director is the most accommodating director of all the mkts in our area.. also the setting is perfect .. Just a great fi
The food, the people, and the produce are wonderful! Great atmosphere! J
It's the people, not just the produce and great local products. Meeting the people that grow the food, and make the goodies -
most Nevada farmers than any other market in the state of Nevada

What a great opportunity to try local products and produce! The 3rd & Curry Street Farmer's Market in Carson City, NV, is «
The best produce and vegies in Northern Nevada at fantastic prices. The growers come from so far away to make these lovel
Great little farmers market with great produce from local Nevada farmers and amazing iced coffee from San Rafael Coffee C¢
Small, well-balanced market and a lovely place to meet up with people.

A really friendly place!

Lots of good fresh veggies and fruit as well as a great place to eat.

Diversity of participation and commitment of vendors to make it a great experience every weekend. ]
Because it's a community gathering place and I see so many people I know there on Saturday mornings and T get so tired talk
entertaining, and a bike valet!

Great atmosphere under shaded trees. Many local growers with nice selection. Vendors with food and other amenities.
It is the most local market of any within 100 miles. Others in the area bring their produce from over 200 miles away.

(It always has the best produce and 1 love the variety of vendors.

I participate in this market and it is the best managed market within a 50 mile radius.

Excellent location with lots of shade. Excellent produce and ftiendly vendors and locals. Locally grown produce.
Great home town produce and event!

The fantastic fruits and veggies and the wonderful atmosphere. All the people we meet there are preat and they even make it §
Great location: paved lot beneath the shade of old trees; live music; great variety of vendors; things for kids to do; bicycle val
It the BEST! Best people, produce, community, etcl _

It fabulous. If it werent for thiss market, my family wouldnt have access, to delicous, healthy, affrodable, fressh, organic food
Great location.

Hometown feel on historic west side of our capital city.
It's got fresh products and wonderful people.

It is a wonderful way to spend an hour or two every saturday morning with family.
This is such a special market! The quaintness, the closeness of the people, and how much they care about their community am
best little market I've seen |
|It's the people...the vendors...the music.. Linda...the food...the shade. It is the most wonderful place to spend a Saturday mor
It's the best farmers market ever. great growers, nice people o

Fresh food and local small suppliers have been a part of the idea of communiuty since the dawn of time. Save farmland... save
Small Town friendly, great produce )

it is 50 much fun to go to on sat. mornings. the people are great. the lady that runs it has alot of things going on, free water ¢
Our market is a joyful place to spend your Saturday mornings. It has beautiful produce and crafis, it also has a little music an
Great produce with the best market manager ever--Linda Marronel |
The people who work this market seem to have a true love for the community and want to provide us with the best and freshe
Friendly, with variety, and really fresh food.

This market has brought life to the downtown area and is really bringing the community together.
Wonderful people, great food, and fun times! N

Because I can get "Becky Roca" from Carson City Confectioners there! .
This market has a great family environment and never disappoints. The farmers are an abundance of information. I love meeti
We enjoy the excellent heirloom tomatoes available there
Everything is so fresh and people are helpful

It has everything a person could want. Tt has delicious fresh food,local vegetables, fruit, and plants to buy. Everyone is frienc
Lots of great food and a wonderful manager--Linda Marrone. |

Page 3



08/09/10 11:43 AM

Tara

08/09/10 02:40 PM

A.C

08/10/10 09:51 AM

Robin

08/10/10 10:00 AM

charlie

08/10/10 09:47 PM

Rebecca

08/11/10 12:13 PM

Michael

08/14/10 12:06 PM

Ralph

08/14/10 01:28 PM

Steve & Kathy

08/14/10 03:08 PM

Valerie

08/14/10 04:03 PM

Landon

08/14/10 04:31 PM

Vickie

08/14/10 04;32 PM

Vickie

08/14/10 04:34 PM

Vickie

08/14/10 06:00 PM

Gary

08/14/10 06:40 PM

Anne

08/14/10 06:48 PM

Susie

08/14/10 07:56 PM

L

08/14/10 08:26 PM

Susie

08/14/10 09:21 PM

Renee

08/14/10 09:23 PM

George

08/14/10 09:39 PM

M

08/16/10 08:56 AM

Joyce

08/16/10 02:56 PM

Sarah

08/16/10 02:59 PM

Jean

08/16/10 0301 PM

Jana

08/16/10 03:02 PM

Emily

08/16/10 03:03 PM

Deirdre

08/16/10 03:13 PM

John

08/16/10 03:30 PM

Vv

08/16/10 04;17 PM

Mark

08/16/10 05:50 PM

m

08/16/10 06:23 PM

r

08/16/10 06:50 PM

Jarill

08/16/10 06:54 PM

Tamury

08/16/10 06:58 PM

Lawrence

08/16/10 07:21 PM

Shirlee

08/16/10 07.51 PM

Paula

08/16/10 08:07 PM

jeanie

08/16/10 10,27 PM

Robin

08/16/10 11:46 PM

doreen

08/17/10 09:34 AM

Bob@

08/17/10 11:30 AM

Kym

08/17/10 11:38 AM

Becky

08/17/10 12:15 PM

Melodie

08/17/10 02:43 PM

Amanda

08/17/10 08:29 PM

Jackelyn

08/18/10 09:54 AM

Ed

08/18/10 09:57 AM

Carol

08/20/10 05:38 PM

Robin

Sheet]

Page 1



Sheetl

Cool and fresh, No farms no food

It is simply the BEST!

this market is amazing. it has everything from recycling to organic produce, with the best atmosphere with live music and the
We love the fresh produce, local music and friends.

We love seeing our friends at the Farmers Market besides buying excellent produce, foods and flowers.

Best Farmer Market in this region, no question.

Great Vendors, great music, great management. Jason

Always a great selection of fiuits and vegetables. We make this a family outing every Saturday morning.

My Mom and I shop here every Saturday. Even though she has her own garden we are always able to get fresh firuits and veg
personal and GREAT organics!

Huge varietyl!

I grew up in the south. It was part of our summer vacation to spend time with mama shelling peas and husk corn for freezing.
| Opportunity to purchase farm fresh produce that is locally grown...socially connect with other people in our community...
FRIENDLY, CLEAN, WELL RUN, GREAT SELECTION, A FUN PLACE TO MEET FRIENDS OLD AND NEW. |
This farmer's market is actually fairly new on the farmer's market scene and is growing and growing. It is inspiring to see the
Great OVERALL fresh food EXPERIENCE.. Great people and an At-Home Locals group.  Thanks 3rd Street Farmers Mar
Great fresh produce, baked goods, flowers, crafis! There's a pop-up playground for the kids. I love secing friends and neighbc
It has a small town feeling. Location is nice, with music adding to the atmosphere. Very nice selection.

The best fresh produce and the nicest vendors. Great fun for all ages. We love visiting with other attendees while enjoying a ¢
3rd & Curry st market opened early this year and keeps going when others have stopped. And have a huge selection of produ
Love the Farmers' Market, wish it was going Jonger. My favorite bike ride is to Farmers' Market every Saturday! —|
The people coming together to sell and buy real food from our lands is priceless and wonderful. I'm new to Carson City, but i

Page 4



08/21/10 11:18 AM

julie

08/21/10 12:36 PM

Barbara

08/21/10 02:08 PM

lisa

08/21/10 03:11 PM

jenny

08/21/10 03:36 PM

Peggy

08/21/10 05:09 PM

Robert

08/21/10 05:50 PM

Jason

08/21/10 06:48 PM

Alice

08/21/16 06:54 PM

Alice

08/22/10 10:20 AM

Ron

08/22/10 10:21 AM

Ron

08/22/10 12:58 PM

Lisa

08/24/10 04:24 PM

Donna

08/24/10 04:39 PM

joann

08/25/10 03:06 PM

Brenda

08/26/10 06:22 PM

Jeanne

08/26/10 10:41 PM

Paula

08/26/10 11:45 PM

Kathy

08/27/10 0321 PM

Terri

08/27/10 0459 PM

satly

08/28/10 11:05 AM

Vickie

08/28/10 10:04 PM

Shannon

Sheetl
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SCHEDULE C Profit or Loss From Business OV No. 15456074

(Form: 1040) (Sole Proprietorship) 201 0
Department of the Treasury » Partnerships, joint ventures, etc, generally must file Form 1065 or 1065-B. Atlachment
intmat Revenoe Service — (99) » Attach to Form 1040, 1040NR, or 1041, »See Instructions for Schedule C (Form 1040). Sequence Mo, 09
Name ol propriclor Social security number (SSN)
Linda L. Marrone 564-72-1813

A Principal business or profession, inciuding producl of service (see insluctions) B Esater code from instruclions

EVENT COQRDINATOR » 445230
C  Business name. it no separale business name, Inave blank, D Employer ID number (EIN). it any
E 8usiness address (ncluding suite or reom o™ _

Cily, lown or post aflice, slate, and ZIP ¢ode .

F  Accounting method: (1) Cash (2) DAccrual 3) DOther (specityy » =
G Did you ‘materially participate' in the operalion of this business during 20107 If 'Ne,' see instructions tor limit on losses. . R Yes HNO
H ! yeu started or acquired lhis business during 2010, check here. .. ... . e

'Part! [Income

1 Gross receipts or sales. Gaution. See inslructions and check the box if:
® This income was reported to you on Form W-2 and the "Statutory employee’ box on that form was
checked, or
* You are a member of a qualified joinl venture reporting only rental real esiate income not subject
te self-employment lax. Also see inslruciions for iimit onlosses. ............. ... ... . ... ..., D 1 20,000,
2 Relurns and allOWanCes. .. ... .. e 2
3 Sublract Ine 2 From e 1 .. 3 20,000.
4 Cost of goods sold (from line 42 onpage 2).................... e 4
5 Gross profit, Subtract line d from line 3 .. ... ... . B 5 20,000,
6 Other income, including federal and state gascline or fuel tax credit or refund
(SO INSITUCHONS ). . e 6
7 Grossincome, Add lines 5 and B.. .. .. ... > 7 20,000.
[Part Il |Expenses. Enler expenses for business use of your home only on line 30.
8 Adverlising.................... 8 500.)18 Officeexpense.................. P 18 227,
9 Car and fruck expenses 19 Pension and profit-sharing plans. ........ 19
(see inslruclions). ... ... .. .... 9 1,150.| 20 Rent or lease (see instructions):
10 Commissions and fees. ... ..... 10 a Vehicles, machinery, and equipment ., ... 20a
11 Contract labor b Otker business property................. 20b
(see instructions). ......... ... 11 21 Repairs and maintenance ........... ... 21
12 Deplelion. .................... 12 22 Supplies (not included in Parl 11y ........ 22 144.
13 Deg;)nreciat}on and seclion 23 Taxes andlicenses .................. ... 23 o4.
179 expense deduction ; .
(not included in Part IIT) 24 Travel, meals, and cnlertainment:
(see inslructions), ............. 13 350. alravel .. ... ... e 245 750,
14 Employee benelit programs h Deductible meals and enlertainment
{other than on line 19)..... .. .. 14 (see instructions)y .. ... 0L 24b o
15 lnsurance (other than health). .. | 15 250,125 Ulilities................ 25
16 Interest: 26 Wages {less employment credits)........ | 26
a Maortgage (paid to banks, etc) ... 16a 27 Ofther expenses (from line 48 on
bOther. ............ ... ....... 16h PAQE 2) ... |27 5, 960.
_17 Legal & professiona) services .. | 17 200.
28 Total expenses before expenses for business use of home. Add lines 8 through 27............... .. ..., > 28 9,670,
29 Tentative profit ar (loss). Sublracl ling 28 from line 7. . 29 10,330.
30 Expenses for business use of your home. Attach Form 8829 ... .. ... ... . ... 30
31 Net profit or (Joss). Subiract fine 30 from line 29,
® |i a profil, enter on both Form 1040, line 12, and Schedule SE, line 2 or on Form
T040NR, line 13 (if you checked the hox on line 1, see mstrucllons) Estates and
lrusts, enter on Form 1041, line 3. T 31 10,330.

® |{ a less, you must go lo line 32.
32 If you have a loss, check the box that describes your investment in this activity (see instructions),

® if you checked 32a, enter the loss on both Form 1040, line 12, and Schedule SE, line 2, or on Forin

TO40NR, fine 13 (if you checked the box on line 1, see the line 31 instructions). Estates and trusts, enter Al inveslment is
on Form 1041, line 3. 32a I_ ]at risk.
Some investmenl
® |i you checked 32b, you must altach Form 6198. Your loss may be limited. 32b r] is not al risk.
BAA For Paperwork Reduction Act Notice, see your tax return instructions. Schedule € (Form 1040) 2010

FOIZOWIAL 12427110



Schedule € (Form 1040y 2010 Linda L. Marrone 564~-72-1813 Page 2
[Part Il [Cost of Goods Sold (see inslructions) _
33 Method(s) used to value closing inventory: a DCosl b D Lower of cost or market ¢ [ ]Oiher (altach explanalion)

34 Was there any change in determining quantities, costs, or valuations belween opening and clesing inventory? .
If 'Yes," altach explanation. . ... . [ }Yes l }No

35 Inventory at beginning of year. If different from last year's closing inventory,
attach exXp anatiON. . . e e 35

36 Purchases less cost of items withdrawn for personal use. ... .. .. 36

37 Cost of labor. Do net include any amounts paid to yourself. .. ... . o LB'?

38 Materials and sUDDIES . ... 38

B0 ONEr COShS Lo e 39

40 Add lines 35 through 30, e 40

41 Inventory at end of Year . .. o e a1

42  Cost of goods sold. Subtracl line 43 from line 40. Enter the result here and on page |, lined. .. ....... ... . 42

[Part IV_|Information on Your Vehicle. Complete this part only if you are claiming car or truck expenses on line 9 and are not
required to file Form 4562 for this business. See the instructions for line 13 to find out if you must file Form 4562,

43 When did you place your vehicle in service for business purposes? (month, day, year) »

44 Of the iotal number of miles you drove your vehicle during 2010, enter the number of miles you used your vehicle for:

aBusiness b Commuling (see instructionsy cOther _
45 Was your vehicie available for personaf use during off-duly hours?. ... . o [ '''''' ] Yes ,- }No
46 Do you {or your spouse) have another vehicle available for personal Use?. . . ... .. . i [j‘(es l _____ ] No
47 a Do you have evidence to support your deduction? . oo [}Yes [_] No
bli'Yes, is the ovidence WItlem T, it [Jjes I INO
[Part V[ Other Expenses. List below business expenses not included on lines 8-26 or line 30.
CASUAL LABOR 2,000,
Dues and Subscriptions _ o ___._ 206
GIETS ] 250,
TEMPORARY FACILITIES . 886
TENTING, BANDS 2,003.
MWEBSITE 315
48 Total other expenses. Enter here and onpage b, 1INe 27, i e 48 5,960,

Schedule € (Form 1040y 2010
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RECEIVED
FEB 2 9 2017 ;

CARSON
—_PLANNING Divincy

The 39 & Curry Street Farmers Market has been in operation for 4 years now, 2012
will start our 5™ year. Even though the market has been successful since its opening it
has still been a learning curve for all those involved. From the first year where the vendor
fees were waived as an incentive to vendors and in low vendor fees since then, this past
year we were able to put $7,000 in the bank. Even though gas is almost as high now as
when we started the market I feel comfortable in using the vendor fees to support the
market in a direct way.





